
UX Writing 
A hot-off-the-press approach  
to driving conversions

 
Hiring a UX writer for your team is like when you got your first smartphone. You never knew how much 
you needed one until you got one. The term UX writing has been around for a couple of years. But even 
though the role itself might not yet be very popular, looking it up will only show how many companies 
are either looking or already have hired full-time UX writers. And ultimately, the role is invaluable when 
it comes to conversion.

•	 You’re looking to improve your user 
experience through the use of effective 
writing

•	 You’re keen to see how UX writing can 
have an impact on your conversions

•	 You feel that your existing copy is 
not effective enough in driving your 
business forward

•	 We have experience in engaging UX 
writers to improve the user experience

•	 We understand the impact of well-
written calls to action on conversion

•	 Alongside our developers, designers 
and testers, UX writers complete the 
team of experts that we have working 
on our clients’ products

THIS ARTICLE IS FOR YOU IF:

IF YOU’D LIKE TO WORK WITH US…

WHY 10CLOUDS?

UX writers are responsible for all the words the user encounters while using the product. This can  
be a desktop app, mobile app, or a website. Their role is to explain how the product works and 
help users achieve their goals by using the right, often very powerful words across digital products. 
Effective UX writing:

•	 Drivers user engagement

•	 Maintains a consistent voice and tone  
of the brand

•	 Acts like an integral part of the design

•	 Explains and guides users through  
the product

•	 And a lot more that that…

…just send us a quick email on hello@10clouds.com and one of our friendly experts will get  
back to you shortly.

WHAT DOES A UX WRITER DO?

By Julia Haleniuk, UX Writer
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An experienced UX writer on the team  
will make sure that copy becomes and  
acts as an integral part of your design.  
Not only will they ensure that the voice of 
your brand is consistent, but also increase 
the overall business profits, such as 
improved conversion and customer retention. 
And this can be achieved by chat bots or 
engaging emails.

UX writing can make all the difference when  
it comes to user engagement. See how Udemy 
encourages their users to continue with the 
course.

A satisfied user is a user that will keep using 
the product. Making people feel good about 
their actions is also one of the goals of ux 
writing. This is how Grammarly praises the user 
for correcting yet another mistake in the text.

Proper UX copy works wonders when it comes  
to guiding users through the product. This is  
how Spotify encourages users to find their 
friends and discover what they are listening to, 
and therefore keep using the product some more.

According to this research by Leanplum, up 
to 79% of users abandon an app after the first 
use. A personalized user onboarding with the 
right power words can increase conversion. 
See how UXPin does this by asking users 
about their design app preferences for the 
sake of improving their future experience with 
the product.

With UX writing, gone are the days when users 
had to figure out what to do next on the home 
screen. To exemplify this better, this is how 
Canva helps users decide what kind of assets 
to search for.

GENERATING BUSINESS VALUE

DRIVES USER ENGAGEMENT

IMPROVES USER SATISFACTION

ENCOURAGES USERS TO EXPLORE YOUR PRODUCT

FIGHTS APP ABANDONMENT  
WITH POWERFUL ONBOARDING

MOTIVATES USERS TO TAKE ACTION



Sometimes users abandon processes because 
of technical difficulties. That’s because they 
don’t know what to fill in or don’t know how 
something works or what it means. What’s 
the solution? Explain. Helpful UI copy plays 
a key role anywhere a technical question 
might arise, making user journeys simple, 
transparent, and overall easier to complete.

Voice makes all the words in your product 
sound consistent, whereas the tone makes it 
more empathetic depending on the context. 
The combination of these two makes your 
product a lot easier to use starting from the 
very first onboarding screen.

As all the examples above show, small 
changes can have a huge and meaningful 
impact on your product’s flow, user experience 
and ultimate conversions. And by carefully 
choosing the right words, or actually letting 
the writer do it for you – you’re just a step 
away from creating a long-lasting relationship 
with customers through a positive experience.

Also, if we’re talking about consistency, we 
mean text formatting, the language style, and 
tone. Keeping those three factors consistent 
helps encourage trust inside the product.  

To exemplify this better, imagine using a digital 
product with mixed Title Case and Sentence 
case copy across the whole place.

Such inconsistencies lead to confusion and only 
increase unnecessary cognitive load. Following 
consistent copy rules (perhaps also established 
in a Style Guide) will help users focus on what’s 
written rather than HOW it’s written.

For example, Spotify perfectly explains what 
their settings toggles do. Let’s be honest, 
without the explanation, few people would 
guess.

Notion, a note-taking and collaboration 
application, reassures you that your welcome 
page is private so you’re free to experiment 
with it as much as you want and nobody on 
your team will ever see it.

EXPLAINS AND CREATES 
A REASSURING ENVIRONMENT

IT MAINTAINS CONSISTENCY  
OF THE TONE AND VOICE

CONCLUSION: UX WRITING IS THE KEY TO BETTER  
PRODUCTS AND IMPROVED CONVERSIONS

We’ve all been in a similar situation when the 
team focuses on the design and leaves copy 
to be poured into it on release day.

Inviting a writer early on brings focus to 
words and let’s everyone on the team read 
the prototype while it’s still being designed. 
Result? It makes you think as your users  
would. This is a win-win situation not only  
for the interface copy but for the entire UX.

What’s the outcome? The writer literally gets  
a couple of hours to get familiar with the 
design, come up with the right words, and 
adjust them so that they don’t break the 
interface in the end. What happens then is 
that, through a combination of stress and 
lack of time, the project goes live with words 
written in a hurry.

IT PUTS YOU IN THE SHOES OF YOUR USERS

CAN WE HELP YOU TO MAKE YOUR PRODUCT SHINE 
AND BOOST YOUR REVENUE?
If you’d like to work with us, just send us a quick email 
on hello@10clouds.com and one of our friendly experts 
will get back to you shortly. 
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